


































- we’re not a passive curated experience). Today the product proof points 
(or RTBs) are all about parental controls but you can see how the 
roadmap might evolve to lean into a particpatory experience for parents 
in a more meaningful way.

- Our efforts against suitability fall here. For example, parents feel 
differently about the suitability of halloween content and that’s ok. 
We are giving them the tools to tailor the experience.

- Finally, having a safer corpus is table stakes for us. We don’t have a 
right to play as a kids product if we are perceived to be unsafe. 

- This includes all of our work -- backend and policy wise -- to 
address the safety of the corpus.

EX. 04542.00018



















5- The product education film succeeded in lifting brand metrics in UK 
(+21pts “is a good way for kids to explore their curiosities”, DE (, FR and 
differentiation with YouTube main and intent to download in DE (+17pts) 
and FR (+13 pts) 

EX. 04542.00027









3.  Neither agree nor disagree
4.  Agree slightly
5.  Agree strongly

EX. 04542.00031
































































































































































